A SOCIAL CAMP’Z GUIDE

HOw 10 opiimise your
hosiels Instagiraim 10
atiract digital nomads in
MOroceo

108 hostels post the same sunsets. Hereiswhat a
remote worker actually checks before booking thirty
nights —and how to prove it on Instagram.
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INSIDE THIS GUIDE

To attract high-value remote workers to a Moroccan hostel, an Instagram account has to
stop being a holiday gallery and become a proof platform: verified connection speeds,
real workspaces, and visible social life. Structured Highlights and a responsive inbox are
what turn an ordinary account into long, profitable bookings.
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¢ Why are digital nomads the highest-value guests for Taghazout
hostels?

¢ What do nomads actually look for on your feed?
e How should you structure your Highlights like a conversion page?

¢ How do you sella community rather than a wooden bed?

kRemoie workers are the highesi-value segimeni because iheir lengih of

stay collapses furnover cosis and operational overhead.
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THE GUIDE

How 10 opiimise your hosiel's Instagraim 10 ailract
digital nomads in MOrocco

To attract high-value remote workers to a Moroccan hostel, an Instagram account has to stop being a
holiday gallery and become a proof platform: verified connection speeds, real workspaces, and visible
social life. Structured Highlights and a responsive inbox are what turn an ordinary account into long,
profitable bookings.

In the Taghazout-Tamraght surf and coliving corridor, which now counts no fewer than 108 active
hostels — 41in Taghazout and 67 in Tamraght — visual competition is saturated. Alimost every property
posts the same shots: sunsets at Anchor Point, agai bowls on the sand. To capture digital nomads,
independent professionals travelling with their office in a backpack, a hostel has to stop selling a
holiday and start selling a productive way of life.

Why are digital nomads ihe highesi-value guesis for Taghazout hosicls?

Remote workers are the highest-value segment because their length of stay collapses turnover costs
and operational overhead. Booking by the week or the month across the shoulder and low seasons,
they provide predictable revenue that offsets the seasonal drop in surf tourism.
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Unlike a passing tourist or a weekend surfer, who stays three to five
days, a remote worker travels in long cycles — fourteen days, thirty,

sometimes ninety. For a hostel manager that profile is profitable in
three distinct ways.

e Lower turnover costs. Fewer deep cleans, fewer daily check-ins and check-outs, less
administration for the same occupied bed.

e Smoother seasonality. They work during the day and surf in the evening. They do not need perfect
mid-winter conditions to justify the trip — they value the quiet of the low season for concentrating.

¢ Higher on-site spend. Staying longer, they consume far more of your ancillary services: speciality
coffee, yoga classes, rooftop dinners, airport transfers.

The UK remains the engine of tourism in the Agadir region, with over 182,000 arrivals in the first half of
2026. A large share are young English-speaking professionals able to work remotely. To reach them,
English has to be the primary language of the account — French serving as the negotiation channel for
francophone guests.

Whai do nomads aciually look for on your iced?

The decisive criteria are verified connectivity, genuinely ergonomic workspaces, and quiet zones for
video calls. Publishing real speed-test screenshots and detailed photographs of the work setup is an
immediate trust signal that turns a browser into a booking.
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A remote worker’s worst fear is an unstable connection in the middle of

a client call. If your account simply says “free Wi-Fi", you reassure
nobody. Proof, here, fits in a screenshot.

sy,

Run a speed iesi in several paris of ihe hosicl — bedirooms. co-working
area. ierrace. Publish a clean capiure showing more ihan 80 Mbps.

ideally libre. Mid-range managers never think of this. I is a very large
dificrentiaior

Nobody works eight hours a day hunched over a low garden table. The feed has to show real setups:

o Desks or large wooden tables at a proper working height.
» Comfortable or ergonomic chairs, not only plastic bar stools.
e Power strips and USB ports reachable from the work surface itself.

e Shaded areas on the terrace — working in direct sun is impossible because of screen glare.

Intellectual work runs on fuel. Put the food and drink offer forward: close shots of a proper espresso,
juice pressed to order, and balanced breakfasts — local fruit bowls, avocado toast, vegetarian tagines.
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How should you siruciure your Highlighis like a conversion page?

Highlight covers should read as a progressive funnel that answers every operational question a
remote worker has. Organised into four clear, visually consistent pillars — workspace, community,
rooms and rates, reviews — they remove most of the friction before a booking.

Most hostels in the corridor accumulate dozens of disorganised
Highlights with no editorial line. To convert, apply a clean visual identity
— light covers, warm terracotta or coral details — and organise the
profile around four reassurance bubbles.

Speed tests Shared dinners Private and dorm Google Maps
Quiet zones Surf trips Long-stay rates Nomad community feedback
Power outlets Co-working atmosphere
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e Workspace. Fibre speed tests, short videos showing how quiet the co-working area is between
nine and five, and where the power outlets actually are.

e Community. Social life unfiltered: shared terrace dinners at sunset, collective end-of-day
sessions, cooking workshops.

» Rooms & rates. Opaque pricing drives people away. Show private rooms and premium dorms —
privacy curtains, reading lights, secure lockers — and publish degressive rates, for example twenty
per cent off any stay over fourteen nights.

o Reviews. Screenshots of real reviews written by remote workers. Push forward the ones that
specifically mention connection quality or how well the place works for working.

How do you sell a community rather ihan a wooden bed?

The decisive argument for someone travelling alone is breaking isolation by joining an active local
community. Accounts that show the faces of their team and real social bonds convert markedly better
than those listing amenities.
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The greatest difficulty of solo travel is social isolation. A remote worker
does not choose your hostel for the bed or the connection alone —
they choose it for the social ecosystem they expect to find. Your
content has to say one thing: here, you will never eat dinner alone, and
never paddle out alone.
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Short “meet the team” videos work better than any amenity list — the surf instructor who knows every
sandbank at Killer Point, the cook who makes the house tagine three times a week, whoever runs the
co-working outings and the evening gatherings.

opelibad ks polichd

Favour spontaneous video, full of life and laughter, over the finished promotional clip. Keep it in
harmony with a careful, textured identity: a characterful display face for reel titles, and a rounded,
highly legible sans-serif for captions.
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Social Campz

Content - Strategy - Growth — Taghazout, Agadir, Morocco.

We work with hostels, surf camps and restaurants along the Taghazout-Agadir corridor:
content, visual identity, community management and digital strategy, built by someone who
knows the region from the inside.

Instagram — @socialcampz - zoulikha@socialcampz.com
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